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ENGLISH VERSION

Instructions : (1) Write answers of both sections in main answer sheet.

(2) All questions of Section-2 carry equal marks.

SECTION -1

1 M.CQ. : 20
(1)  Who is the centre in marketing research ?
(A) Trader
(B) Competitors
(C) Consumer

(D) Distributors
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(2) The later part of 20! century to be known as era.
(A) Market Revolution
(B) Industrial Revolution
(C) Social Revolution

(D) Labour Revolution

(3) Which approach is accepted by applied market research ?
(A) Unlimited market research
(B) Service market research
(C) Capital market research

(D) Limited market research

(4) What is tested in most of the researches ?
(A) Samples
(B) Problem
(C) Statistical Analysis

(D) Hypothesis

Q) means predictive statements which shows what would

be results of the research at the end.
(A) Hypothesis
(B) Evaluation
(C) Objectives

(D) Field study
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(6) What is the first step in proposal of marketing research ?
(A) Data collection
(B) Identification of variables
(C) Identify problem

(D) Interpretation of results

(7)  Which is not the sources of collection of secondary data ?
(A) Government Publications
(B)  Questionnaire
(C) International publications

(D) Audit Report

(8) Periodical, Newspaper, published literature etc. are the sources to

collect

(A) Secondary data
(B) Primary data

(C) Both (A) and (B)

(D) None of these

(9) Simple Random sampling is very effective if the ...........
(A) Population is not much Heterogeneous
(B) Population is not very large
(C) Both (A) and (B)

(D) Population is very large
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(10) From where the sample of representative unit is taken for the process

of research ?

(A) Data Resources
(B) Universe

(C) Sample Size

(D) None of these

(11) Which value divides the distribution into two same parts ?
(A) Mean (B) Median

(C) Z test (D) Mode

(12) What is a measurement of standard deviation ?
(A) Dispersion
(B) Frequency Distribution
(C) Co-efficient of variance

(D) Central Tendency

(13) The best example of on-line marketing research means
(A) E-mail survey
(B) Delta cable survey
(C) Bulletin

(D) Greenfield on-line survey
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(14) Which hypothesis is very much preferred by statisticians ?
(A) Alternative Hypothesis
(B) Mixed Hypothesis
(C) Null Hypothesis

(D) Experimental Hypothesis

(15) Characteristic of a good sample design is
(A) Based on Logic
(B) Based on sales
(C) Based on purchase

(D) Based on cash

(16) Chi-square (X?) test applied to test mainly
(A) Parametric test
(B) Non-parametric test
(C) (A) and (B) both

(D) None of these

(17) Rejection of Null Hypothesis which is true is called error.
(A) Type-4 (B) Type-3
(C) Type-2 (D) Type-1
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(18) The study of consumers habits, aptitudes and their trends

means
(A) Business Management
(B) Production Management
(C) Market Research

(D) None of these

(19) Inreference to Time and Money secondary information is
(A) Expensive
(B) Extravagant
(C) Time consuming

(D) Economical

(20) Area sampling is a selection method.
(A) Small survey
(B) Large survey
(C) Small-large survey

(D) Simple survey
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SECTION - 11

What is Marketing Research ? State its scope.

OR

Explain the various methods of marketing research.

Discuss in detail about problem identification and hypothesis

in research.

OR

Discuss the types of determining research.

What is observation ? Explain its characteristics.

OR

What is secondary data ? Explain the sources of secondary data.

Explain any five methods of sampling selection.

OR

Explain importance and limitations of sampling selection.
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6 While preparing research report which important points to be included ? 10
OR

6  Write notes : 10
(1)  Standard Deviation

(i)  Sampling error and non-sampling error.
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